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Elevator Pitch Assignment  

 

Introduction 

This assignment helps you create a professional elevator pitch. An elevator pitch is a short summary 
of your background and research interests. The pitch centers on who you are, what you do or are 
focused on, and perhaps what you would like to do in the future. An effective elevator pitch can help 
you build your professional network or secure a new research opportunity. Your pitch can be 
delivered in person and in writing. An elevator pitch can serve to introduce yourself to other 
professionals at a conference or networking event, through email, or on your online profile. For 
researchers, an effective elevator pitch is a great way to introduce your work and the significance of 
what you are doing to a larger community.  

Like any skill, developing a successful elevator pitch takes time and practice. This assignment guides 
you through the basic elements of an elevator pitch, the best ways to connect with your audience, 
and ways to practice toward improvement.  

Learning objectives 

1. Understand the basic parts of an elevator pitch and how to deliver it effectively. 
2. Develop and practice an elevator pitch.  

 

Complete the presentation and video and take the corresponding quiz.  

The presentation linked below on developing your elevator pitch will teach you about the different 
components of the pitch and how to successfully market yourself as a researcher. This presentation 
will also give you tips and tricks on how to improve your public speaking skills. Take note of the 
specific things that researchers need to include in their elevator pitch; this approach is different from 
elevator pitches used by professionals seeking out job opportunities or funding partners. (Make sure 
to click on any external links below.)  

Elevator Pitch: How to Sell Yourself 

Practicing your pitch is the best way ensure your pitch is effective. In the video How to Create Your 
30 Second Elevator Pitch, you will learn some tips and strategies to developing a 30 second elevator 
pitch. This video will show you the difference between a good elevator pitch and an ineffective pitch.  

  

https://mygsu-my.sharepoint.com/:b:/g/personal/spatel339_gsu_edu/EfnmcO4mHnFJlu_b-Q9-2dwBqVdF46B0fNthVuE-khLvFw?e=KgNqqg
https://www.youtube.com/watch?v=Lb0Yz_5ZYzI
https://www.youtube.com/watch?v=Lb0Yz_5ZYzI
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Take this brief quiz.  Quiz 

 

Assignment: Pitch Perfect 

1. Now that you know how to successfully deliver an elevator pitch, your assignment is to create 
and present a 30-second to 1-minute elevator pitch. First, you must complete a written elevator 
pitch. Then you will submit a recording of you giving your written pitch on video. However, you 
are now allowed to edit, pause, or delete any unsatisfactory pitches. Instead, you should keep 
repeating the pitch until you feel you are comfortable and successful in presenting yourself. 
Your final submission for the assignment should include at least three different versions that 
show improvement from one to the next. (Think of the opening to the 30 second elevator pitch 
video.) Both the written pitch and the recorded pitch must be submitted to the online platform.  

 

1. Be ready to give your pitch online with your team at your virtual meeting. 

 

https://mygsu-my.sharepoint.com/:w:/g/personal/spatel339_gsu_edu/EVvA13mQxhNFl4zereJ_QsMBAmaDTMMgEXyqD7BNHqck8A?e=cDw8Sz

